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Food & the individual

• Food central to self identity. Process of 

incorporation. Food crosses barrier 

between outside and inside worlds 

(Fischler,1988).
Physiological – chemical nutrients

• Transfer of symbolic properties 

• Belk’s Extended Self- concept 

(constituents of selfhood)





Food and Friendship



• 3rd place- Ray Oldenburg (1991) 
defined a third place as a place 
of refuge other than the home or 
workplace where people can 
regularly visit and commune with 
friends.

• Not the typical 3rd place: 
Oldenburg (1991) discusses only 
a few physical aspects of third 
places, such as their proximity 
and easy access from home or 
work for many, and highlights 
that these places are likely to 
offer food and drinks.

• Hogg et al (2004) consumption 
in order to create family life 
across a variety of diffused sites 
including restaurants as their 
children move away from home. 
(Hogg et al, 2004)

3rd Place



Food as plentiful



Liminal air descend 2006- Shinj Ohmaki

Issues of vulnerability



Baker, Rittenburg & Gentry 2005 

Building understanding of the domain of consumer vulnerability 

• “A state of powerlessness that arises from an imbalance in 

marketplace interactions or from the consumption of marketing 

messages and products” (Ibid:134)

Commuri and Ekici 2008 

An Enlargement of the Notion of Consumer Vulnerability

Baker, Labarge & Baker 2015 

Consumer vulnerability: Foundations, phenomena, and future 

investigations

• Information from “people, conditions, and experiences characterised 

as vulnerable (a status) or by vulnerability (a state)”. 

• 3 approaches to vulnerability analysis research, isolating particular 

populations of people, isolating particular environmental conditions, 

isolating meanings and processes

Consumer Vulnerability



So what?

Poverty 
Research

Food 
Poverty 
research

Food 
Poverty 
Glasgow

Poverty as a 
form of 

Vulnerability

Vulnerability 
approaches

Poverty and Food Poverty



investigate the “people, conditions, and 
experiences of food poverty 





Social Enterprise Literature       Community Food Projects

Definition

Origins

Transition

Social Aim, Trading, Reinvestment

Entrepreneurially led, Charity 

Grand and contrasting narratives



Dahlgreen and Whiteheads main determinants of health model



Availability

Accessibility

Affordability    

Aptitude

Attitude            

Social Inclusion

Build Networks

Participation

Community Led

Empowerment
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