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Number of acute barriers: 

 Attitudes to health 

 Cooking skill 

 Parenting style 

 Shopping behaviour 
patterns 

 

 

 

So task seems enormous...... 

 Tips help but desire: 

o Practical help 

o Tools available at local 
level & self-help materials 

o Personal touch points: 
website / online forums 

Research Findings 
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Needed an approach that.... 

 
 Fitted with policy objectives 
 Garner national awareness 

 Worked / supported local work 
 



To support healthier choices across  
our everyday food encounters 

 
 Underpinned by key Diet policy objective (SHC Framework) 

 Enabled us to use the SHC framework ‘stick’ 

 Opportunity to prioritise importance of local health 
improvement / food initiatives  

 Essentially saying:  
 

“There is support out there…. let us  
help you eat more healthily” 

 

Social Marketing Objective 
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EatBetterFeelBetter.co.uk 



EatBetteerFeelBetter.co.uk 

Local Community 
Food / Health Projects 
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 Local support and awareness at the heart of activity 

 Website updates with local food / health services 

o ‘In your area’ section  

 Retail partners - targeted activity  in low income 
communities 

o With ability for local services to be involved 

 Range of EatBetterFeelBetter merchandise available to 
local services  

Community Collaborative 
 / Partnership 
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 Important to gather data on: 

 Changes in knowledge  

 Attitudinal change (e.g. intention; priority) 

 Sales data 

 Behaviour  

 National quantitative evaluation through specific surveys with the 
targeted audience in low income areas 

 Local evaluation – impact of campaign and associated social marketing 
programme on your own services (good & bad!) 

Evaluation Framework 
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